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                       “BORN TO BE WILD TO SERVE”   

Lion Art Ralli from Foothill Lions Club and Past District Governor Tim Luckinbill made a trip to Ronald 
McDonald House back in January 2026. The truck looks half empty but there are 256 lbs of pull tabs on 
their way to Ronald MacDonald House.  

The largest contributor of tabs this year came from the 
Mother Lode Lions Club, whose members turned in 80+ 
lbs throughout the past year. WELL DONE Mother Lode 
Lions! 

It is hard to figure how many people contribute to our 
cause. I estimate 300+ people hand me baggies of tabs 
throughout the year from all over the countryside. Yes, 
even other states, and even once in a while I’ll get a bag 
from Europe, from the exchange students that have     
visited us in the past. 

Our visit to Ronald MacDonald House was an eye opener. 
In the pictures that are attached is a wall of corporate contributors. Some supply food, some supply furni-
ture, a woman’s group makes Holiday Meals for all that are staying at the house on every Holiday. There 
are retired landscaping employees that come in twice a week and care for the grounds. This list is very 
short; there are an endless list of volunteers that contribute to the cause. I don’t have room to mention all 
of them, but a BIG THANK YOU to all.  
 
Keep collecting those tabs! 

 

Photos courtesy of Lion Art Ralli. 
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DG BRENT SHOWALTER 

“BORN TO BE WILD TO SERVE” 

 

I only have a few short items to talk about today so this will be a short message but  

I DARE YOU TO READ THE WHOLE MESSAGE! 

The first five Lions who respond with the MOST correct answers to the next few  

questions about me (DG Brent) will be put into a drawing for a VISA Gift Card. 

HERE WE GO! DEADLINE FOR SUBMISSION IS MARCH 20, 2026 SO RESPOND EARLY! 

1.) What year was I born?  

2.) Have I met Shock Rocker Alice Cooper in person? 

3.) Did I grow up in California, Nevada or North Dakota? 

4.) Do I prefer Wine or Beer? 

5.) Do I call a Midwest Delicacy a Hotdish or a Casserole? 

6.) Who is my favorite musical performer of all time?  
3 

PICK ONE OF THE FOUR FROM BELOW: 

 

 

         

 

 

 

Johnny Cash   -   Alice Cooper   -   Elvis Presley   -    Elton John 

*************************************************************** 

LAST QUESTION - 7.) HOW MANY PUGS HAVE I RESCUED? 

———————————————————————————————————————— 
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BACK TO BUSINESS ITEMS!... 

- Sign up for the “VIVA LAS VEGAS” convention!  

April 16th - April 19th, 2026! 
- Order your meals! 

- Put an advertisement in the Convention Program! 

Contact VDG Mark Bamba, VDG Gene Kypke, or PDG Sarah Enloe  

to purchase Convention Program Advertisements ASAP! 

And now it is time for a favorite quote of mine by Frank Zappa… 

 

 

 

 

 

Remember that you can call, text, or email me anytime. 

916-228-9129 / LionBrent@yahoo.com 

DG Brent Showalter 
District Governor Brent Showalter 
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1VDG MARK BAMBA 

INSIGHTS ALONG THE JOURNEY TO DG 

 

DISTRICT 4C5 RECOGNIZED AT STATE CONVENTION!! 

Finally, a heartfelt congratulations to the ten Lions who attended the Ignite Training Program 
on January 22-24: Wanda Yanez, Cecille Baylon, Ann Alvarez, Tonya Haddix, Robert Stoermer, 
Lori Bullis, Stacey Waller, Bill Higgins, Peggy Menchaca, and Frank Zabal. Your commitment to 
growing as leaders and service other inspires us all. We salute you! 

VDG Mark Bamba 
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2VDG GENE KYPKE  

L E A D E R S H I P  O N  T H E  H O R I Z O N  

 

Ahoy me fellow Mates!  

Many exciting and wonderful things are happening in our District. Your Governor Team just finished up our 

Council of Governors session, followed by the MD4 State Convention. They were held on the ship Queen 

Mary in Long Beach. There were several invigorating ideas to put into place for the benefit of us all! Speak-

ing of the State Convention, Your 1st Vice District Governor and myself were given tickets for “The Ride of 

Your Life,” an opportunity to be a rider on the Lions Clubs Tournament of Roses Parade Float January 1, 

2027. Tickets are being sold for $20 each. We did not receive these tickets last year until August! This is a 

once in a lifetime opportunity worth $5000! Your winning experience includes 1 seat on the Lions Clubs 

International Float; themed apparel for the ride; 1 night accommodations at the host hotel; 1 grandstand 

parade ticket for a guest; 2 tickets to the Lions Club President 

meet and greet reception; Tour the float barn and transportation 

to and from the parade from the host hotel! 

Clubs wishing to get their ads in for the April 17-19 Convention 

NEED to get ship shape and submitted ASAP! The DEADLINE is 

very early March! NOW! Full page = $100, ½ page = $50, business 

card = $25. All submissions go to PDG Sarah Enloe.  

This year’s Convention has really ramped up! Viva Las Vegas and 

some very well placed essential ads have reminded us that     

EVERYONE is invited to come to this event. It is a great theme 

and our Convention team has been putting in the hours, fine  

tuning the schedule for maximum bang for your slot machine 

buck! Meal packages are still available and you don’t want to miss our Saturday night festivities! Thank the 

team as you see them for their hard work!   

Momentum is happening and has brought much excitement to our District! With everything that is hap-

pening, how will your club react when asked ”What do Lions do?” Be prepared! Our Marketing Guru is 

here to help us all answer that very question. Save the dates: March 10th and April 7th will be action packed 

and with all the information you and your club could ever ask for. Please get a member from your club to 

participate in these Zoom classes! Creating your informational tri-fold or updating that older one you have 

doesn’t have to be so time consuming as it used to be! Combine this with a few creations from a helper 

called Canva, mixed with YOUR club functions, activities and club meeting info and BAM! Your community 

gets YOUR pertinent info, what you do and when. Your ammunition for the newer members, or ANY   

member needing a helping hand with the ability to open conversations or extend an invitation to YOUR 

next Service Project! These are CRUCIAL little things that can make your membership EXPLODE! Why  

1VDG Mark Bamba and 2VDG 

Gene Kypke have opportunity 

prize tickets for sale for a 

chance to ride the Lions Clubs 

Tournament or Roses Parade 

Float on January 1, 2027. 

ROSES PARADE FLOAT 
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Please submit your articles and 

announcements about club 

service projects, activities and 

fundraisers to the Pride 

(4c5bulletin@gmail.com).  

 Deadlines:  

April 20, June 20, 2026 

wouldn’t you want one more tool in your arsenal? More membership equates to more ideas and more    

capital to work with. More members equate to more SERVICE and that’s what WE DO! A very helpful Lion 

Deanna Dyson awaits for YOUR enrollment!  

This year is flying by, and I am getting a little bit nervous for my year. Have you ever looked into our district 

directory? There are about 100 positions to fill! It was common practice just a few years back, that the    

upcoming Governor was to look for, but not assemble his Cabinet around 5-6 months prior to their year. 

This created much buzz the first few months of each year, getting to know the team and the positions they 

took. Last year, the big push is to look for your “Dream Team” maybe a year or more in advance. Audition 

your prospects and inquire about wants, strengths and ideas. When someone agrees to possible positions, 

include this person in the existing committees and email chain, so that they can start the training process 

early and understand the requirements. What a concept: hitting the ground running as you take your office! 

Very little down time, if any. This concept continues the flow of momentum, eases the transition of           

positions, which heightens productivity and creates more time for SERVICE! What I encourage ALL of our 

members to do is step up to the plate! Seek out VDG Mark Bamba and tell him what you can do for him! It 

is going to be another fabulous year! Fresh ideas from new leaders creates a whirlwind of momentum! Let’s 

keep it going…  

I, too am holding auditions for the following year. It is never too early, so don’t miss the Ship! 

Humbly your servant, 

2VDG Gene Kypke  

2VDG Gene Kypke  

The District PIRATE!  
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GMT NEWS 

DISTRICT STATISTICIAN DAVE PEVNY 

  

Summary:  Our opening membership balance on January 1, 2026, was 1,176.  At the end of the month, 

our membership total was 1,177, resulting in a net gain of 1 member for the month. This "+1" net change 

included 10 new members, 1 reinstated member, and 0 transfer members; and 10 members dropped.  Of 

the 10 dropped members, 3 were reported as deceased (PDG K. E. "Dick" Dickey of Higgins Diggins Lions 

Club, William Schultz of Placerville Lions Club, and Todd Brundage of Sacramento Antelope Lions Club).  

By Region for January: 

*Donner---plus 2, minus 3 

*Dos Rios---plus 3, minus 3  

*Sacramento---plus 4, minus 2 

*Washoe---plus 2, minus 2 

District Total for January:  1176 + 11 - 10 = 1177 

 

By Region, Cumulative for the Year 2025-2026: (these numbers will accumulate each month) 

*Donner---plus 10, minus 11  

*Dos Rios---plus 14 minus 13 

*Sacramento---plus 35, minus 10 

*Washoe---plus 15, minus 16 

 

District Total, Cumulative since July 1, 2025:  1153 + 74 - 50 = 1177 
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MARKETING NEWS 

LION DEANNA DYSON, DISTRICT MARKETING CHAIR 

  

Pawsitive Marketeer 

Cabinet Meeting Highlights & Helpful Reminders 

Our recent Cabinet Meeting was packed with great reminders, tools, and tips to help clubs stay visible,      

connected, and current. Here’s a quick roundup of the key takeaways to help you keep your club’s digital 

presence strong and service-forward. 

Facebook Best Practices 

• Like and follow the District 4-C5 Sacramento Lions Facebook page, and take a moment to like and        

engage with other club pages. Engagement helps all our posts reach more people. 

• Do not use the Lions International emblem as your Facebook profile picture. This can trigger Facebook 

restrictions or page issues. Always use your club-specific logo. 

• Keep your page active and current — recent posts build credibility and community trust. 

• Use Facebook’s Event Scheduling and Event Calendar tools to promote meetings, fundraisers, and      

service projects ahead of time. 

   Also important: 

Make sure your club’s home Facebook page lists: 

• A club email address (Gmail address is preferred), try to make it as close to your club's name as possible. 

No personal emails. We are trying to protect you and your club. (This is for your personal protection of your 

Identity.  

• Your club PO Box 

• A phone number (this can be a personal number — just be mindful before posting) 

Clear contact info makes it easier for the community to reach you. 
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District Website & Member Access 

• The Sacramento Area Lions District website is live and active. 

• The Members Tab is password protected for security. 

A Constant Contact message was sent on December 15, 2025 with an important update: 

EVERYONE UPDATE – NEW PASSWORD 

Sacramento Area Lions Website (Members Tab) 

PASSWORD: District4c5!2026 

Please update your records! 

If you are not receiving Constant Contact emails, please sign up — important district communications are 

sent there first. 

No Website? No Problem! 

If your club does not currently have a website, consider using the E-Club website option offered by Lions 

International. 

It’s FREE 

It’s limited, but absolutely doable 

It gives your club a web presence for contact info, meetings, and service visibility 

Having some website presence is better than none, and this is a great starting point. 

Constant Contact 

• Constant Contact is our official district communication tool. 

• If you’re missing emails, now’s the time to get signed up so you don’t miss updates, passwords, or             

deadlines. 
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Lion Deanna Dyson 

Lion Deanna Dyson 

District Marketing Chair 

Pride of Laguna Creek Lions 

Cell -510-468-6910 

It's a Great Day to be a Lion!  

Tri-Folds & Canva 

• Tri-fold brochures are a powerful tool at events — they help tell your club’s story quickly and clearly to 

the community. 

• Canva is a fantastic (and user-friendly) resource for creating tri-folds, flyers, social posts, and more — 

no design degree required! 

Staying connected, consistent, and visible helps all our clubs shine and strengthens Lions service across the 

district. Small updates really do make a big difference. 

Remember your Hashtags - Here is the list from November 2025.  

20 Great Hashtags to Start Using Right Away 

 
 

 

1. #WeServe 11. #LionsPride 

2. #KindnessMatters 12. #GlobalCauses 

3. #ItsAGreatDayToBeALion 13. #LionsStrong 

4. #LionsClubsInternational 14. #CommunityFirst 

5. #LionsOfCalifornia 15. #District4C5Lions 

6. #SacramentoLions 16. #LionsMakingADifference 

7. #ServiceFromTheHeart 17. #LionsLoveVeterans 

8. #LionsServe 18. #TogetherWeServe 

9. #VisionForAll 19. #FutureLions 

10. #LionsInAction 20. #LionLeaders 
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MARKETING NEWS 

LION DEANNA DYSON, DISTRICT MARKETING CHAIR 

  

  Pawsitive Marketeer 

Marketing Is Service — And Are We Findable? 

Let me ask you something… 

If someone in your community hears about your club and goes looking for you tonight… what do they 

find? 

Marketing isn’t about ego. 

It isn’t about being flashy. 

It’s about being visible. 

If the community can’t find us, they can’t join us. 

If they can’t see what we’re doing, they can’t support it. 

If they don’t know how to contact us, they move on. 

Marketing is service. 

So how do we make our clubs visible? 

Visibility can look like: 

✨ Social media pages that are current and active. 

An updated page builds credibility and trust in your community. 

✨ Events scheduled ahead of time using Facebook’s event and social calendar tools. 

Meetings and fundraisers should be visible before they happen. 

✨ An updated E-Club website page. 

Even if it’s simple — simple and accurate is always better than outdated. 

✨ A well-thought-out, transferable club email address. 

Example: SutterLionsClub@gmail.com — something that can pass from officer to officer. 

✨ Clear contact information that’s easy to find. 

Your club email, PO Box, and contact details should be listed plainly — not hidden. 

✨ Regular posts that reflect who your club is today. 

Active pages show an active, welcoming, engaged organization. 
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It doesn’t have to be complicated. 

It just has to be intentional. 

Every post tells your story. 

Every event shared is an invitation. 

Every updated page says, “We’re here. We serve.” 

Take a few minutes this week and check your club’s visibility. 

Small updates. Big impact. 

Big visibility. Bigger service. 

Let’s keep our Pride shining bright.    

#PawsitiveMarketeer #MarketingIsService #PrideInService #LionsHelpingLions #WeServe 

Lion Deanna Dyson 

Lion Deanna Dyson 

District Marketing Chair 

Pride of Laguna Creek Lions 

Cell -510-468-6910 

It's a Great Day to be a Lion!  

Turn E-Waste Into Impact During Environment Week of Service   

The Environment Week of Service, April 18-26, is a chance for Lions to tackle e-waste. MD-4 and 

District 4-C5 encourage clubs to collect, recycle and responsibly dispose of electronics, thereby 

reducing pollution and protecting communities. Together, 4C5 can build a cleaner, safer future. 

This is the last requested Service Project, and the chosen/ recommended focus area of                 

International President AP Singh! 
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MARKETING NEWS 

LION DEANNA DYSON, DISTRICT MARKETING CHAIR 
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Lion Deanna Dyson 

Lion Deanna Dyson 

District Marketing Chair 

Pride of Laguna Creek Lions 

Cell -510-468-6910 

It's a Great Day to be a Lion!  



 16 

 

FOLSOM LAKE LIONS CLUB  

SUBMITTED BY LION DEE FARMER 

 

BLOOD DONATIONS 

We would like to recognize our President Jill Santos for her ongoing support for blood donations.  She    
donates on a regular basis.  Thank you Jill!! 

GIFTS FOR TEENS 

In December we again participated in buying gifts for teens in Folsom. The Folsom Police Dept is the       
coordinator for this program. Two of our members, Karen Prince and Rita Withers, have always done the 
shopping for our club. Karen shops for the boys and Rita shops for the girls. We budget approximately 
$700 for this project every year.  

(Photos courtesy of Karen Prince and Rita Withers) 

JAKES JOURNEY HOME 

Jake's Journey Home is a 501c3 organization working primarily 
with the unhoused veterans and other community members 
at risk in Folsom, Orangevale and surrounding communities. 
Over the years Folsom Lake Lions have provided support, 
mainly through donations of fabric, clothing, and items made 
by the Hooks and Needles group in Folsom State Prison.  

On January 15 Jakes Journey Home had a ribbon cutting event 
to celebrate the opening of their first permanent community 
assistance center, located at 5936 Main Avenue, Orangeva-
le.  Four of our members attended the event, along with about 
100 volunteers, supporters, and public officials.  
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FOLSOM LAKE COLLEGE FOOD CLOSET 

In January we joined service with clubs and districts worldwide to address hunger in our community.  
Our project was organized by Lion Antonio Santos and we collected food for the Folsom Lake College 
food closet.  Lions Antonio and Jill delivered the food. Food is available at all three Folsom Lake College 
campus locations and direct distribution of food is provided to students.    

HOOKS AND NEEDLES GROUP, FOLSOM STATE PRISON. 

Several of our members attended a meeting with 18 men on the Hooks and Needles  (“H&N”) team on    
December, 17, 2025. The meeting was held in the "Hanging Room".... its initial purpose has been discontin-
ued for many years...long ago and no longer in use for that 'function'!!!  Due to Prison restrictions, only 3 of 
our Club Members were approved to attend:  Folsom Lake Lions (“FLL”) Club President Jill Santos, FLL Club 
Service Chair/Eyeglass Collection Coordinator Alegra Schmidt and FLL Club Administrator/H&N Coordina-
tor, Gail O'Brien. 

During the visit Lion Gail thanked the H&N Crochet Club and the Folsom State Prison Inmate Coordinator, 
Judith Ann, who is our contact & liaison for the project. Lion Gail also shared our appreciation for the skill 
and dedication of the crochet team that can be seen in the detail and quality of the toys, blankets, hats and 
scarves etc. that they produce. Since the inception of this project back in 2012, they have provided almost 
12,000 handmade items to us for distribution to various organizations!! These are a few of the organiza-
tions that have received these gifts: 

        Crisis Nursery – Sacramento Children’s Home 
        Special Needs Children – Special Kids Day 
        Senior Citizens – PowerHouse Ministries Christmas Bags 
        Homeless – Jake’s Journey Home and HART of Folsom 
        Children with Cancer - Sutter Hospital Pediatric Cancer Unit 

                                                 

 

(Photos courtesy of Antonio Santos). 
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CAMP ROSS RELLES NEWS  
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District Governor Brent Showalter  bshowalrhn@yahoo.com  916-228-9129 

1VDG Mark Bamba    mark@netsysinc.net   916-872-3477 

2VDG Dave “Gene” Kypke   dgkypke@yahoo.com   916-769-2973 

Immediate Past DG Vicky Brady  lionvictoriabrady@gmail.com  916-439-6487 

Cabinet Secretary Mark Steffens  steffens.mark@gmail.com  916-214-8650 

Cabinet Treasurer PCC Don Gall  dongall95336@gmail.com  209-480-9217 

Administrative Asst Josephine Fong  josiehfong@gmail.com  916-997-4427 

District Chaplain Mike Retzlaff  mikeretzlaff@sbcglobal.net  916-225-8321   

GLT Coordinator Susan Gall   riponsus@gmail.com   209-480-1676 

GMT Coordinator PDG Nick McNicholas lormac2@mchsi.com   530-908-2048 

GMT Membership Orientation Susan Gall riponsus@gmail.com   209-480-1676 

GMT Statistician Dave Pevny   dpevny@gmail.com   916-383-6878 

Global Ext Coord PDG Andy Anderson e8usaf67@gmail.com   916-687-8133 

GST Coordinator Kendra Bamba  kendra.bamba61@gmail.com 916-995-1220 

District Marketing Chair Deanna Dyson liondeannadyson@gmail.com 510-468-6910 

LCIF Coordinator Natalee Price  blissfulthinker365@gmail.com 209-570-1231 

LCIF Coordinator PDG Andy Anderson e8usaf67@gmail.com   916-687-8133 

Donner RC   

Foothill ZC Tonya Haddix   liontonya.haddix@yahoo.com 916-676-3155  

Sierra ZC Laura Barhydt   lbarhydt@yahoo.com   530-913-6659    

Dos Rios RC Robert Stoermer   rastoermer72@gmail.com  719-208-9152 

Gordon ZX Jim Schulte   jhschulte_611@hotmail.com  530-787-4441  

Wolfskill ZC Lori Bullis    loribullis@comcast.net  916-207-0026 

Sacramento RC Joe Bowers   evoc504@gmail.com   916-261-8504 

Crocker ZC Mark Kraut   mjckrt@sbclgobal.net   916-417-9371 

Sutter ZC Frank Zabal    fzaba@msn.com   916-712-7023 

Washoe RC Virginia Wedding   sv_wedding@yahoo.com  661-269-5476 

Eureka ZC Ed Smith    lionedsmith@gmail.com  916-300-4784  

Marshall ZC  

Bulletin Editor Gayle M. Kono   4c5bulletin@gmail.com  916-754-6210 

 
DISTRICT 4-C5 OFFICERS 


